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If you sef the wrong price,
you capture only part of the
value you have created
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Quantival

Quantival’s Intelligent Pricing Engine Pays

Heron River* Golf Course

Sep 2012 Dec 2012 Feb 2013

40% incremental revenue
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Valuation is Driven by Quantival
Many Volatile Factors
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What your Golfers Want... Quantival

“l wonder if | can get a tee-time at 8 AM on
Saturday? Is it worth the bother to check?

=

"= What should you want...
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What your Golfers Want... Quantival

“Green fees are too expensivel. | can play
another course twice for the same and it is
almost as good.”




What your Golfers Want... Quantival

“l hate the pace of play on this course.”
—Golfer




What your Golfers Want... Quantival

“It’ll be raining on Thursday. Let’s play
Tuesday or Wednesday while the weather is
good.”

7=

‘;Tuesday and
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What your Golfers Want... Quantival

“l would pay a premium to ensure that | could
play at 9 AM this Friday.”
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Identify and value all factors Quantival

that influence golfer decisions
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How to do it... Quantival
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Communicate New Quantival
Value to Your Golfers

greenfees
available at:

Tell your golfers that
the best prices are
available through your
course’s online
reservation system
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Quantival

Shape your golters’
expectations of dynamic
green fees

“You tell us the time, we’ll tell you the price.” You tell us
the price, we’ll tell you the time.”™
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Quantival
Optimally Price all

Inferdependent
Revenue Centers

Weddings/ ,
Banquets/ /

Food Service/ Receptions

Restaurants

- | Other Golf Events: Long Drive
Contest, Skills Competition, etc.
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. Quantival
Match golfer to tee-time

demand, and other
services

Weddings/ ,
Banquets/ /

Food Service/  Re€ceptions "~.
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Who is Quantival...

Quc_:n!wul has built the premier mtelhgen’i system to Professor Nile W. Hateh
optimize revenues and grow a customer’s lifetime value T T 1 o

PhD Economics—The University of California at Berkeley
Masters of Economics—The Univ. of California at Berkeley

Quantival’s Chairman and Co-Founder Dr. 5 Emneiies— B gl e Ve Uiy

"C, Nile W. Hatch is amongst the Iegd_lng Associate Professor Business Strategy Brigham Young Univ.
O developers of demand-based pricing, and Assistant Professor Strategy University of Illinois
s (7 ) originator of the Intelligent Pricing Engine.
l"\"\a o i | y . He is former Assistant Professor at the Timothy Forstrom
&’ - University of lllinois at Urbana-Champaign; Executive Director & Co-Founder
¥ ! and Research Fellow at the renowned Univ. BA—Brigham Young University
\ P Re of California at Berkeley. Founder Kinexsys Capital Markets

Expert Witness Capital Market Valuations

He was named on the cover of the June & Settlement Adjudication

2011 edition of Harvard Business Review

Wl .

= and was a member of the team that enabled
R Innovation the mega-technology corporation, Samsung, Richard Bennett
to dominate the memory chip market. He Executive Director & Co-Founder
has consulted with numerous corporations. Masters of Economics—The London School of Economics

MBA—Kellogg School of Management at Northwestern Univ.
BS Economics—Brigham Young University
Executive/ Consultant to Tarian Technologies, Microsoft,
Keebler, The World Bank

—Past & Present Clients
Consist of Industry Giants

—Tier 1 »
O N
Academic
Credentials e LONDON ScHooy Roger Greene
— I_S E ;;Eflz“fs“gl':,jc‘;"; Executive Director & Co-Founder

Juris Doctor —Harvard
BS Economics—Harvard University
Fresenius - o Principal Brazos and LoneStar Opportunity Funds
o Principal Stanmore Capital

HARVARD UNIVERSITY

ECONOMICS e )
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Glossary Quantlval

Definitions as used i
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